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net debt dropped to (50m from (85m a year earlier. 
Azimut says that the US market now accounts for 
about 40% of its production. 

Ferruccio Luppi, CEO of Azimut-Benetti Group, 
says the US is “strong” and continues to grow. “It is 
the market that is really coming out of the crisis,” he 
says. ‘Europe is more volatile, but still has reasonable 
potential. The Brazilian market is stable, while Asia 
and the Middle East are increasing by a few points.”

But Luppi does see some positives in the 
Italian market. “The government has passed some 
favourable laws in the last year, so there seems to be 
a better understanding of the yachting industry,” he 
says. “On the other hand, the psychological rebound 
after so many years of a downturn means we’ll have 
to wait before we see reasonable results.” 

Luppi thinks that high-net-worth Italians who 
have “a lot of liquidity, with low returns” might be 
attracted to buying durable goods like yachts. The 
stigma of boat ownership, generally seen as “morally 
inappropriate” after the 2008 financial crisis, is 
also fading. But the change in government attitude 
could trickle down through society. “There is a new 
perception from the Italian political circles about our 
sector, and this can absolutely facilitate the recovery 
of the market,” says Luppi. “Italy is also one of the 
richest countries in the world due to our industrial 
base and the large savings capacity of our people. I’m 
reasonably optimistic for a recovery that will happen 
sooner rather than later.” 

Azimut continues to roll out new products at 
a rapid rate, with five new models in each of its 
‘Collections’ for 2014/15. “We’ve actually widened 
our Collections compared to the pre-crisis period,” 
says Luppi. “That has largely come from making 
huge investments in R&D to cover every possible 
market.” Its yachts range from the Atlantis 34 to 
the Azimut Grande 120. Benetti builds yachts up 
to 100m-plus. The megayacht division has sold 
nine yachts up to 65m since last September, and 19 
yachts, including seven custom projects over 50m, 
will be delivered this year. 

domestic resurgence
Sanlorenzo also saw the value of its production 
increase last year by 25% to (210m, compared 
to (159m in 2013. Its strongest markets in North 
America (the US and Mexico) are expected to post 
the strongest individual gains, up 5% to 10% this 
year. The domestic market has also seen a bit of 
resurgence – up 50% last year, though Italy’s market 
share is down to about 15% of total sales compared 
to 50% in 2008. “Italian customers have not 
disappeared, but they have become more choosy and 
are now selecting quality products,” says Massimo 
Perotti, Sanlorenzo chairman. He expects 5% growth 
this year in the Italian market. 

According to ShowBoats International’s Global 
Order Book, Sanlorenzo is Italy’s second-largest 

shipyard (behind Azimut-Benetti) with 48 new builds. 
“We’ve changed our focus since the downturn from the 
‘medium-sized’ boat concept in the 25m to 30m range to 
an average of 35m,” says Perotti. 

Sanlorenzo announced a new SL86 and SL76 yacht 
at the Düsseldorf boat show in January. The new 86 will 
launch in September 2015, while the 76 will appear in 
June 2016. Sanlorenzo commissioned Officina Italiana 
Design, responsible for design of many of the modern 
Riva line, for the SL86 and SL76. “We’ve worked hard on 
our designs and new technologies,” says Perotti, adding 
that the yard will phase in new production techniques 
for the new models. 








